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STRATEGI DAN IMPLEMENTASI EVENT 
MARKETING CUPSLEEVE KOPI CHUSEYO DALAM 
MENYASAR PENGGEMAR K-POP 
Oleh: Yohana Maria Sulistiono 
ABSTRAK 
Kopi Chuseyo merupakan coffee shop yang memposisikan dirinya sebagai K-pop 
Hub yang menyasar niche market penggemar Korea (K-pop). Berbagai macam 
alat promosi digunakan untuk memasarkan produk, tetapi Kopi Chuseyo 
mengandalkan event marketing, yaitu event cupsleeve yang terbukti berhasil 
meningkatkan penjualan 2 hingga 2,5 kali lipat dari penjualan hari biasa. 
Penelitian ini bertujuan untuk mengetahui secara detail pengembangan dan 
implementasi event marketing “e e  c ee e  yang dilakukan oleh Kopi 
Chuseyo Scientia Square Park, Gading Serpong pada periode Januari hingga 
Febuari 2020. Penelitian ini merupakan penelitian kualitatif deskriptif, dan 
menggunakan metode studi kasus. Event marketing yang dilakukan Kopi 
Chuseyo sesuai dengan teori 6P (product, price, place, promotion, process, 
people) tetapi terdapat perbedaan pada aspek price dan process. Kesuksesan 
event cupsleeve juga tidak terlepas pada pengaruh electronic word of mouth 
karena kemajuan teknologi. 
 
Kata Kunci: Kopi Chuseyo, Niche Market, Event Marketing, 6P Event 





EVENT MARKETING CUPSLEEVES STRATEGY AND 
IMPLEMENTATION KOPI CHUSEYO IN TARGETING K-
POP FANS. 
Oleh: Yohana Maria Sulistiono 
ABSTRACT 
Kopi Chuseyo is a coffee shop who claim itself as a K-pop Hub targeting a niche 
market; Korean fans (K-pop). A variety of promotional tools are used to market 
its product, but Kopi Chuseyo relies heavily on event marketing, the cup sleeve 
event, which has been proven to increase sales by 2 to 2.5 times than the normal 
day sales. This study aims to find out in detail the strategy development and 
implementation of the "event cup sleeve" marketing event conducted by Kopi 
Chuseyo Scientia Square Park, Gading Serpong for the period January until 
February 2020. This research uses descriptive qualitative approach and case 
study methodology. The marketing event conducted by Kopi Chuseyo is based on 
6P (product, price, place, promotion, process, people) aspect of event marketing 
b  he e  a difference on process and price aspect. The success of the cup sleeve 
event is also inseparable from the influence of electronic word of mouth due to 
technological advances. 
 






HALAMAN PERNYATAAN ................................................................................ ii 
HALAMAN PENGESAHAN ................................................................................ iii 
HALAMAN PERSEMBAHAN ............................................................................ iv 
KATA PENGANTAR ............................................................................................ v 
ABSTRAK ........................................................................................................... viii 
ABSTRACT ........................................................................................................... ix 
DAFTAR ISI ........................................................................................................... x 
DAFTAR TABEL ................................................................................................. xii 
DAFTAR GAMBAR ........................................................................................... xiii 
BAB I PENDAHULUAN ....................................................................................... 1 
1.1 Latar Belakang ......................................................................................... 1 
1.2 Rumusan Masalah .................................................................................... 4 
1.3 Pertanyaan Penelitian ............................................................................... 5 
1.4 Tujuan Penelitan ....................................................................................... 5 
1.5 Kegunaan Penelitian ................................................................................. 5 
1.5.1 Kegunaan akademis .......................................................................... 5 
1.5.2 Kegunaan Praktis .............................................................................. 6 
1.6 Keterbatasan Penelitian ............................................................................ 6 
BAB II KERANGKA PEMIKIRAN ...................................................................... 7 
2.1 Penelitian Terdahulu ................................................................................. 7 
2.2 Konsep yang Digunakan ........................................................................ 14 
2.2.1 Niche Market ................................................................................... 14 
2.2.2 Promotion Mix ................................................................................ 15 
2.2.3 Event Marketing .............................................................................. 17 
2.2.4.1 Analisis SWOT .............................................................................. 20 
2.2.4.1 6P dalam Event Marketing .......................................................... 21 
2.3 Alur Penelitian ........................................................................................ 23 
BAB III METODOLOGI PENELITIAN.............................................................. 24 
3.1 Paradigma Penelitian .............................................................................. 24 
3.2 Jenis dan Sifat Penelitian ........................................................................ 25 
xi 
 
3.3 Metode Penelitian ................................................................................... 26 
3.4 Informan Kunci dan Informan ................................................................ 27 
3.5 Teknik Pengumpulan Data ..................................................................... 29 
3.5.1 Data Primer ..................................................................................... 29 
3.5.2 Data Sekunder ................................................................................. 30 
3.6 Keabsahan Data ...................................................................................... 30 
3.7 Teknik Analisis Data .............................................................................. 31 
BAB IV HASIL PENELITIAN DAN PEMBAHASAN ...................................... 32 
4.1 Gambaran Umum Subjek dan Objek Penelitian ..................................... 32 
4.1.1 Profil Kopi Chuseyo ........................................................................ 32 
4.2 Hasil Penelitian ....................................................................................... 33 
4.2.1 K-popers sebagai Target Market ..................................................... 33 
4.2.2 Promotion Mix ................................................................................ 36 
4.2.3 Event Marketing .............................................................................. 39 
4.2.3.1 6P dalam Event Marketing .......................................................... 42 
4.3 Pembahasan ............................................................................................ 50 
4.3.1 K-popers sebagai Target Market ..................................................... 50 
4.3.2 Promotion Mix ................................................................................ 52 
4.3.3 Event Marketing .............................................................................. 55 
4.3.3.1 Analisis SWOT ............................................................................ 58 
4.3.3.2 6P dalam Event Marketing ............................................................. 60 
BAB V SIMPULAN DAN SARAN ..................................................................... 66 
5.1 Simpulan ..................................................................................................... 66 
5.2 Saran ........................................................................................................... 67 
5.2.1 Saran Akademis .................................................................................... 67 
5.2.2 Saran Praktis ......................................................................................... 67 
DAFTAR PUSTAKA ........................................................................................... 68 
LAMPIRAN A ...................................................................................................... 72 
LAMPIRAN B ...................................................................................................... 77 
Narasumber  : Gerdie Geraldy ............................................................................. 78 













Gambar 1. 1  Konsumsi Kopi Nasional Tahun 2016-2021 ................................... 2 
 
Gambar 2. 3 Swot Analisis .................................................................................. 20 
Gambar 2. 1 6p Event Marketing ........................................................................ 21 
 
Gambar 4. 1 Logo Kopi Chuseyo ........................................................................ 33 
Gambar 4. 2 Interaksi Kopi Chuseyo Di Instagram ............................................ 38 
Gambar 4. 3  Cupsleeve Dan Freebies Kopi Chuseyo ........................................ 43 
Gambar 4. 4 Unggahan Di Feeds  Mengenai Event Cupsleeve BTS Dan Promo 
Bundling ......................................................................................................... 45 
Gambar 4. 5 Review Konsumen Di Instagram .................................................... 50 
  
  
 
 
 
 
